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Ethnography is widely regarded as one of the most important methods for studying
business and management, and in recent years has been identified as the fastest growing
method in organization studies (Czarniawska, 2012). Both compelling and potentially
transformative, ethnography offers a unique set of resources for those interested in
theoretical innovation informed by the day-to-day practical and lived experiences of those
working in management. However, ethnography in business and management studies
risks becoming intellectually moribund and anachronistic unless it can respond to the
ontological challenge posed by the emergence of an unprecedented range of ‘objects’
and ‘subjects’ of concern to management: i.e. digital code, virtual realities, affect, space,
big data, new ‘money’, performative models of economy, etc. This is particularly worrying
when the predominant mode of ethnography in business and management studies
remains conceptually derivative and unreflexively ‘realist’ in its descriptive and analytical
work. Where colleagues in sociology and anthropology have shown greater confidence
and innovation in ethnographic study, those in management still tend towards the well-
worn tropes of ‘tales from the field'.

We present 6 new papers in this symposium from scholars that address these issues from a
range of disciplinary traditions, some based in business schools and others working in the
humanities and social sciences.

For further information and to reserve a place please email damian.odoherty@mbs.ac.uk
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