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Introduction

Scholarly work in the field of cultural consumptibas established a clear link between social
stratification and cultural consumption. This rielaship has been theorised most famously
by Bourdieu (1984) and Peterson (1992). It is evideat consumption is still bound up in
social hierarchies. However, recent studies inihé found that the cultural field was almost
as strongly polarised by other socio-demographidaies as by social class (Gayo-Cal,
2006). There is growing evidence of a multiple adfighis stratification order, which may
include ethnicity (DiMaggio and Ostrower, 1990; Tarbolon, 2008), gender, and age
(Gayo-Cal 2006). Yet, much of this empirical invgation is encumbered with investigating
the arts and music, at the detriment of other ingmraspects of the cultural field, especially
sport. Theoretically sport consumption remainsaajé underdeveloped. As Warde (2006)
identifies, it is a domain of enormous ramificagsdior economy, culture and society, yet is

often treated as second class than many minotgy ar

This paper seeks to redress this balance and the aie threefold. First, to establish if
relatively well defined sporting groups are ideatife in the population of study. Second, if
sporting lifestyle groups are present, do patterhgonsumption relate to the theoretical
positions of Peterson and Bourdieu? This consitlesquestion of the relationship sports
consumption has with social position and educatiitninment. Third, in addition to these
stratification factors, are sporting preferencescstired by other axes of stratification namely,
age, gender, and ethnicity? In doing so, | antteiphat to view sporting preferences as only
bound up in the stratification order is too simiidisThere is now a multiple stratification

order in the development of sporting preferences.

The paper is laid out as follows. Section 2 presém two theoretical positions of Bourdieu
and Peterson, and how they bind cultural consumptioth the social position and

educational attainment. Section 3 briefly descripast research on sporting preferences in



cultural sociology. This is followed by a preseimat of research hypothesis, data and
methods, in Section 4. The results are present&kation 5, which is followed in section 6

by a discussion and conclusion.

1.  Theoretical positions of cultural consumption

Pierre Bourdieu (1978; 1984), claimed that sporgngferences, in much the same way as
preferences for the arts and music, are based @al smd cultural reproduction, and class
alignment. He claimed that different sports holffedént positions in the social and cultural
hierarchy. A relationship exists between sportingfgrence and stratification. Wilson (2002)
states that according to Bourdieu (1978; 1984)tspasnsumption requires the appropriate
preferences and tastes as well as skills and kuigwlevhich he terms cultural capital. This
capital is unevenly distributed amongst socials#as Those higher in the echelons of society,
through a number of social processes, have culbagital allowing them to appreciate what
is classed as ‘highbrow’ cultural pursuits, or ithey words ‘legitimate culture’ (a phrase
coined by Bourdieu) which dominates that consumgdhle masses (non-legitimate, vulgar
culture). Furthermore, to create distinction thelte show ‘aesthetic distancing’ to culture of
the masses, which they view as vulgar. To that eualtiural consumption is on elite to mass
lines. Certain types of sporting activities suchtlas golf, racket sports, water and winter
sports (classified as highbrow or legitimate c@juvould be consecrated among those in the
higher classes, whilst others, such as footbatipite bowling and weightlifting, would be

avoided through association with the masses.

Bourdieu’s framework works on the premise that ipgrdtion in cultural activities and a
penchant for cultural tastes is rooted in the thedr social and cultural reproduction. It
allows those in higher classes to remain dominadtshapes their individual life chances.
The fundamental element to this theory in the caltfield is that those higher in the echelons
of society, through a number of social processase ltultural capital which allows them to

appreciate what is classed as highbrow culturadipts;, or in other words legitimate culture



(to coin Bourdieu) which dominates that consumedth®y masses (non-legitimate, vulgar
culture). To that end, they reject pursuits deemedorthy in the habitus. Habitus here is
defined as a set of dispositions that are incutt@tethe family but manifest themselves in
different ways in each individual. Holt (1998) aeguthat things which are seen as desirable
in a field, such as arts and museum participatidghese being of the cultural field - are
naturalised and mystified in the habitus of tasted consumption practices. Bourdieu (1984)
also claims that cultural consumption is strongiated to the socio-economic and cultural
characteristics of an individual and their familf arigin, and that the family passes on
cultural resources required for cultural consumpfrom one generation to the next (for more
details see Van Eijck, 1999). This allows the stgposition to be reproduced in the next
generation, continuing the cycle; and ensuringititévidual’s position in the stratification
order is restored. This cultural intelligence (talpienhances life chances by converting this
capital into educational qualifications (institutedised cultural capital), social and economic
capital and ultimately, prospects for upward andnecic mobility in later life (DiMaggio

and Useem 1978).

Bourdieu’s theory centres on the concept of homplogiween culture and the stratification
order, that highbrow culture is intertwined witke thpper social class: both what an individual
is born into; and the economic position they haeldhe future. That is, cultural capital and
social standing is inextricably linked. There ifi@mology between social stratification and
the cultural hierarchy. Indeed, Gayo-Cal (2006ntdies that Bourdieu rarely distinguishes
social class and cultural capital, he uses cultcaital as one of the criteria to define social
class. DiMaggio and Useem (1978), Matty (2004), dmadnpubolon (2007a) concur that
social class is key to understanding what typendfviduals frequent high cultural events.
Theoretically, the interpretation of why there sldooe disparities in cultural participation by
social class is embedded in notions of hierarchlggsscpolitics and symbolic identification.

DiMaggio and Useem (1978) argue that highbrow caltparticipation is important within

the class hierarchy, whereby visiting museums, ttheadallet etc. and gaining cultural



credentials are important in class alignment. Aldively, participation in these activities can
be looked at as a symbolic lifestyle identifier anmgortant in developing social networks
with those of similar ilk who can further advance idividual up the class hierarchy.
Cultural capital becomes a function for the uppas< and upper middle-class to accumulate
wider social capital. That is, they gain accesshi® materially privileged, provided either
directly during participation, or indirectly throligdentification of social equals, given their

capacity for conversation about particular cultitehs (Warde et al., 2000).

More recently, cultural stratification mapping sgietforwardly onto social stratification, as
Bourdieu suggests, has been challenged. One theatrgrew out of the work of Bourdieu in
the early 1990’s was the cultural omnivore-univdheory coined by Peterson (1992).
Although highlighting that those higher in the st@rder do consume more highbrow culture,
just as Bourdieu suggests, Peterson stressedhise individuals consume more of every
form of cultural activity, even the popularised rfa. And they are contrasted against a
univore group who consume only the popularised $orReterson and Kern (1996) claim
tentatively that omnivoral behaviour is antithektittathe snobbishness proposed by Bourdieu,
which is essentially a set of behaviours baseddged rules of exclusion. That is, omnivores
have an openness to appreciate everything. Howthisrdoes not imply an indifference to
distinctions; for the cultural omnivores do not ead® lowbrow cultural forms, merely seek
to critique in the light of some knowledge of thenge (Warde et al., 2000). Therefore, as
claimed by both Chan and Goldthorpe (2005, 200rd)\Warde et al (2000), this revisionist
view of cultural theory offers a middle way betweBourdieu’s framework, based on
homology, social prestige, distinction, and symbaeiiolence, with a postmodernist position
which denies the existence of any hierarchy ofutalt forms or items and any socio-

demographic determination of lifestyle patterns.

The cultural omnivore-univore thesis is often ipteted in different ways. Some scholars are

more inclined to interpret this shift more towatHat of self realisation and a postmodernist



approach, of which Peterson himself is an advo(Réterson and Kern, 1996; Peterson and
Simkus, 1992; Chan and Goldthorpe, 2005, 2007ajlevdthers place it more towards a
Bourdieusian model (Erikson, 1996). Warde et ab@0ddentify three such interpretations of
omnivoreness. First, distinctions through cultue rapidly diminishing, somewhat harmless,
and that appreciation of a range of culture is teoing, unevenly, replacing snobbish
attitudes with a comparatively benevolent and #oiepluralism (Peterson and Kern, 1996).
Second, that omnivoral behaviour is itself excloary, a form of cultural symbolism,
perhaps exhibiting a qualified tolerance and a agmititan attitude, but with significant if
residual, class basis (Bryson, 1996). Third, thahi@orism is used as an instrument which
directly, but very selectively, reinforces clasedoalities, essentially as a result of a capacity
to transform cultural capital into social capit&8rikson, 1996; Warde et al., 2000). To that
end, there are three distinct ways of examining iganas, but empirical investigation more

often than not follows the lead taken by Petersahkeern, and Bryson.

In theorising cultural omnivorousness, Peterson ldach (1996) stress that its emergence
may suggest the formation of new rules governingtsyic boundaries. Those in the higher
classes, through differing media channels, modatiois in society and increasingly diverse
social networks, are provided with the tools toalep aesthetic understanding of different
genres of cultural participation, allowing them ¢oitique it in relation to knowledge
assembled, and thus allowing an omnivorousnessenaiulevelop (Peterson and Kern 1996).
Chan and Goldthorpe (2007a) argue that, in contoasghe cultural capital theory, cultural
omnivore consumption is concerned with self-reéiga rather than creating symbolic
violence. However, Sintas and Alvarez (2002) cl#mat being a cultural omnivore is itself
elitist. Those in higher echelons of society conswast amounts of culture compared to
those in the lower levels of the social order. Efare, the mapping of cultural onto social
stratification is understood in a more sophistidatey but cultural consumption is still seen

as central in creating symbolic boundaries, steuadry and competitionbetween those at



different societal levelgSintas and Alverez, 2002). Chan and Goldthorp@72a) although
claiming that stratification is important, statatttomnivorous behaviour is a product of self-
realisation and a growing political and culturaletance to other people’s culture. Indeed,
they claim that there is little to suggest thatr¢his social cultural elite who express a new
aesthetic that is not constrained in conventiodehs of cultural levels. That is, Chan and
Goldthorpe (2007a) favour a self-realisation theafripehaviour of omnivores rather than that
of status competition, the cultural elite are ngem and expressive towards cultures of other
groups. That is, the status order can still beedised, but appears less sharply demarcated
than previously. Chan and Goldthorpe further cl#iat the connection between status and
cultural consumption is weakening, as the westeonldvbecomes more democratic and

culturally and politically tolerant.

2. Empirical investigation of sporting consumption

As identified theoretically sport consumption rensaat large underdeveloped, especially in
relation to empirical quantitative research. Yet, \Warde (2006) identifies, Bourdieu did
recognise the importance of sport and body maimissén the accumulation and display of
cultural capital. Bourdieu identified that sportipgeferences help to constitute symbolically
distinguished lifestyles (Warde, 2006). However,cimscholarly work in the cultural field
has neglected the role sport in class reproductind,whether sporting lifestyles are now on

omnivore to univore lines rather than elite to mass

One of the few quantitative studies examining theigdogy of sport in the UK context, was
delivered by Warde (2006), in his pap€@uitural Capital and the Place of SporivVarde
found that sport was significant symbolically. Edtion and social position were important,
although in terms of social position, it was notnaagrked as suggested by Bourdieu. What
Warde (2006) did find was that the most privileded! preferences for rare sports, and that

the exercised body remains a component of soc@sification. In addition, White and



Wilson (1999) found that there were positive relaships between social position and
attending sports events. Furthermore, Wilson (2002)is study of the ‘paradox of social
class and sports involvement’ gave support to Beurs framework, finding that those
richest in cultural capital are most likely to bealved in sports generally, but those richest
in cultural capital were least likely to be involiven sports associated with the masses.
Wilson (2002) claims that in relation to the omniz«univore argument his work parallels the
view taken by Bryson (1996), that those richestuitural capital have breadth and depth of
sports preferences consistent with the culturalieona thesis. Yet, those richest in capital
show aesthetic distancing to popularised sportggesting limits to omnivoral behaviour

among the elite.

Unlike other domains of the cultural field (i.eswal arts; theatre and dance; music), sporting
preferences are perhaps more likely to be strudtuhgough other socio-demographic
indicators, alongside the more established stratifin measures, namely education and
social position. Although Bourdieu paid little att®n to age, gender, or ethnicity in his
theoretical model, these variables are likely tdkbg conditioners for lifestyle formation in
sport. Indeed, Warde (2006) established that pestteir participation in sport in England were
saliently measured by gender, and ethic and aggpgr@lthough it was gender that mattered
most. Additionally, Sturgis and Jackson (2003)nideed that alongside economic capital,
social position and education, age and gender wensistent and powerful predictors of
sporting activity. In sport therefore, we would egpto reaffirm Gayo-Cal’'s (2006) position
of polarising of sporting preferences by other sat@mographic variables as than by social

class.



3. Hypothess, data and methods

4.1. Hypothesis

The purpose of this paper is threefold. Initiathe aim is to examine if typologies of sporting
lifestyles exist. If so, the following aim is totablish where sport is positioned in theoretical
assumptions of cultural theory. This paper makes ofs advanced empirical modelling

(MIMIC), for the first time in the cultural literate, examining sporting behaviour in

England, with the most advanced dataset of its kirehgland, thereby allowing examination

of the appropriateness of Bourdieu’s or Peterstirésretical frameworks for sport. This aim

revolves around establishing if there is a relaiop between sporting preferences, social
position and education. The final aim, tests whethenultiple axes of stratification that

cross-cuts the link between class, education artitipation exists. That is, does age, gender,
ethnicity, and region, significantly influence aralter sporting behaviour even after

controlling from class and education.

Here the expectation is, given recent scholarlygevie (Warde, 2006), that the traditional
social order remains a significant stratificatioeasure of sporting activity. However, the
modelling approach allows us to incorporate ott@icsdemographic information into the

cultural literature (even when controlling for saigposition and education), and model their

relative importance on participation.

The hypotheses are:

H1 — There are relatively well defined types of isipg consumer in the population of study.
That is, underlying the various patterns of spgrfparticipation are relatively well defined

types of consumers that can be placed into lifeggpologies.



H2 — The domain of sport, as in other fields of suonption (see Peterson, 2005), now
adheres to the principles laid down by Petersormig omnivore-univore framework, as

opposed to Bourdieu's theoretical framework

H3 — Sporting lifestyle typologies are predomingrgtructured through social position and

education (traditional social order) attainmentd@sated by theoretical frameworks;

H4 — Sport typologies are strongly polarised byeotsocio-demographic variables as than by
social class. That is, to view sporting prefereregonly bound up through social position
and education too simplistic. There is now a mldtigixes of stratification that includes age,

gender, ethnicity and region.

4.2. Data

A dearth of quality assured data on cultural padition in the UK has long been notethe
2005-2006 Taking Part Survé€yPS) is the first comprehensive cultural survesried out in
England and subsequently seeks to address thesdirdaations. The arrival of this dataset
permits complex statistical approaches to be ahivie cultural data. To that end, it allows
great methodological strides to be taken, as tie slgpports complex modelling, allowing a
comprehensive estimation of theoretical positiofike TPS has a robust methodology,
critically engaging with the notion of participati@nd non-participation in cultural activities,
across the breath of the cultural space. Cultuash drom 28,117 adults via face to face
interviews was collected. The survey was delivahedughout 2005-2006. Households were
drawn form the post code address file and intersievere conducted with a randomly

selected member of each household aged 16 ortbveugh face to face questionnaire.

The survey asked questions on 53 sporting indictanether the respondent had taken part in
an activity in the last 12 months (1=Yes, 0= N&por the purpose of this paper 13 sporting

indicators were chosen including, swimming (indemd outdoor), general fitness activity

! See Savage et al, 2005, for an extensive reviedaiaf limitations in the cultural sector.



(weightlifting; keep fit and aerobics; health, &8s, gym or conditioning activities), cycling,
snooker (includes pool), racket sports (tennis;nbatbn; and squash), tenpin bowling,
football, golf, jogging, adventure sports (inclugliorienteering; rambling; hill trekking or
backpacking; climbing/mountaineering), winter spogskiing; ice skating; curling), water
sports (rowing; yachting or dingy sailing; canoeimgndsurfing or boardsailing; waterskiing;
other water sport), and cricket. These activitiesravchosen as they represent a wide
spectrum of the sporting field, that is, they croes the perceived cultural hierarchy. Some
indicators are more attached to the masses whiilstoare what Bourdieu terms ‘legitimate’.
This range of indictors, differing in alignment tvitifferent classes, will enable testing of

theoretical position in the sporting field.

To measure the effect of stratification on cultwahsumption, social class and education, are
the basis on which stratification is measured iis #$tudy. For a measurement of social
position, | will use the NS-SEC occupational classasurement. NS-SEC occupational class
is a standard measure of occupational class usieé icultural consumption literature. Indeed,
Chan and Goldthorpe (2005, 2007a, 2007b), Tampub{607a, 2007b, 2007c, 2007d),
Savage (2006), Savage et al (2005), Wright (200&)rde (2006), and Gayo-Cal (2006), all
make use of the NS-SEC variable to measure ocaunadtclass. Education in the TPS is
coded to the six official National Vocational Quigltions levels, ranging from degree level

to no qualifications.

Other important socio-demographic information ie IlPS which will be used here include
age, gender, ethnicity, and family composition. Sehevill serve as control variables to
remove the possibility of any hidden confoundintpets with those of class and education.
This study seeks to test whether these variablesaatually salient measures of cultural
lifestyle conditioning, and to that end, they ameended to establish whether there is now a
multiple axis of stratification that includes thesariables, alongside more traditional

processes.



4.3. Modelling approach

Key cultural theorists and applied researchers tmen pre-occupied with the assumption
that cultural activities are part of the wider auwdl makeup of individuals, and that
individuals can be grouped on observed patternsonfumption. This paper takes its lead
from Peterson, Chan and Goldthorpe, Sintas andrétyeand Tampubolon, in taking the
position that there is a latent structure that ant®for variation in cultural activities, in this
case sporting activities. The modelling approadhrefore simultaneously uses a latent class
analysis and a Multiple Indicator Multiple CauseMUIC model. A path diagram of the model
is presented in Figure 1, where the subsctiptiéfines a categorical variable of interest (i.e.
football participation, swimming etc), the circleaapsulating theC’ is an underlying latent
class measure (can include 1, 2, 3...n classes)sithé‘'x’ variables are independent control

variables (i.e. social class, education).

It is critical to understand this model as havingo tseparate types of components:

measurement components (latent class analysish atrdctural component (MIMIC).

A latent class model splits the original sampl® ifit sporting classes such that the original
association observed in the sample between spartitigators is removed from the classes.
That is, the observed patterns of sporting actisiaire assumed to be independent given that
latent class membership is taken into account éSianhd Alvarez, 2002). Thus from a latent
class approach, a type of consumer can be revediese sporting behaviour will be different
to other types of consumers. In other words differypologies of consumers can be

formulated based on sporting behaviour of individua

Through participation habits in the various spgtindicators, different types of individuals
will have different participation habits based amtaral patterning. Individuals use these

cultural products to position themselves in thecepaf lifestyles. Therefore, individuals form



cultural patterns based on consumption of cultimdicators Ul....u i and can thus be
assigned to different levels of class ‘C’. To that, types of cultural consumer can be readily
identified. Knowing this true variable of interd$tent variable ‘C’) | can identify cultural
lifestyle typologies which allow comparison of Bdigu's hypothesis of cultural consumers
against Peterson’s hypothesis of omnivore-univoresamers.

Figure 1 Path diagram - latent class analysisand MIMIC mode
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Latent Class Analysis usually assumes local indégece, and it estimates two essential
parameters, latent class probabilities and conditiprobabilities. Latent class probabilities
and conditional probabilities are important pararefor interpretation of the Latent Class
Model. A latent class probability is the probalilif an individual being in a particular level
(lifestyle typology) of a latent variable (culturkfestyle) e.g. their probability of being in
latent class t = 1, 2...T of latent variable ‘C’ (M@gpn and Vermunt, 2004). Conditional
probabilities (akin to factor loading) are the pbliities of an individual in class ‘t' of the
latent variable ‘C’ being in a particular level tife observed variable (i.e. response to a
cultural indicator). For each of the ‘T’ classestb& latent variable ‘C’ there is a set of
conditional probabilities for each of the obserwediables (‘u’) (McCutcheon, 1987). If a
cultural domain has two ‘T’ classes on the latemtiable ‘C’, then there will be conditional

probabilities of them participating and not pagating in the identified cultural indicators of



that domain, for each of the two groups. Conditigrababilities provide the measurement

structure that defines the latent classes (MagidsonVermunt, 2004).

The binary responses (1=Yes, 0=No) for the spoitidicators can form a 2 (Yes, No) by n
contingency table, where n is the number of indisabf sport (Chan and Goldthorpe, 2005).
Here the sport field (with thirteen binary respomsétural indicators) give a thirteen-way
contingency table with 8,192 (i.e**pcells, within which some degree of associatioragn
responses is likely to exist (Chan and GoldthoB®®,7a). Therefore, underlying this data are
relatively well defined types of cultural consumeho can be placed into lifestyle typologies
based on their consumption behaviour (i.e. omniMaighbrow, lowbrow, univores etc). | can
then seek to capture the relationship that existeng the sporting indicators, through a small

number of discrete latent classes (Chan and Goigth@005).

The second component, a MIMIC model, is a mearalding structure to the fore mentioned,
measurement model. In other words, it allows ingesbn into the relationship between
latent class groups and a set of explanatory vasaln its simplest form, a MIMIC model is
a simultaneous method of latent class analysis mnttinomial regression, or logistic
regression when there are only two latent clasdgs. model has been known and applied in
cultural consumption modelling for many years (3pli883), but has only been recently

revived by other scholars (Sintas and Alverez, 2@@4 Tampubolon, 2007a, 2007b).

By incorporating stratification variables, age, den ethnicity and family composition to the
MIMIC model, theoretical positions are challengad aheir established linkage with high
education and status as separating out cultuestyifes. Establishing if as Gayo-Cal (2006)
claims that there is now a case for a multiple afistratification, is true for sport. In other

words, while both education and social standingaiemcore components of cultural lifestyle



formation, the conditioning of these lifestyle gpsuare increasingly a product ofbaoad

range of social variables includilage, gender, and ethnicity.

4. Model results

To begin, Table 1 shows the proportion of respotelgnthe TPS who consumed the sporting
activities identified. Overall participation in spaloes not appear to be relatively high, some
sports are more likely to be consumed than othetslst, some sports have restricted
participation. It is evident that health and fitedmsed sports, namely swimming and general
fitness based activities are the most favouredtsp86.2% and 26.7% respectively, whilst
cycling is moderately popular (15.7%). However,estBports such as winter sports, water
sports and cricket have relatively few patronsjdative of sports with a limited core group
of participants. Sports such as football (10%) andoker (12.2%) as well as being popular
with the lower classes are very much male dominaietiiities, and have relatively low

participation rates.

Tablel

Participation in Sport

Activity Percentage
Swimming 35.2
Fitness 26.7
Cycling 15.7
Snooker 12.1
Rackets 11.4
Tenpin Bowling 10.6
Football 10.0
Golf 8.9
Jogging 7.4
Adventure 5.7
Winter Sports 5.0
Water Sports 4.3
Cricket 3.5

51 Latent class analysis (LCA)
It has been identified that underlying these spgrtictivities are relatively well defined types
of sporting consumers. Therefore, to move forwandhfTable 1, the latent class analysis will

establish sporting typologies, based on patterrthede activities. The results of this LCA



model follows. Table 2 presents the Bayesian In&diom Criteria (BIC) model fit statistic,
which along with theoretical underpinnings; acts gasde for selecting the appropriate

number of latent classes.

Table2

Goodness of fit of modelling approach

Level of Latent Variable BIC
One Latent Class -
Two Latent Classes 216,060
Three Latent Classes 210,560
Four Latent Classes 207,996

With the reduction in the BIC as more latent classe modelled, it is clear that there are
different types of consumers based on sportingqgiaation patterns. However, a four class
solution was the preferred method here, as withis investigation it was uncovered that as
you move beyond a four class solution, the modmigr fit' the data - that is, a four class
solution explains the data adequately, irrespeadivgoodness-of-fit statistics. Further, by
increasing the number of classes, each extra elifismeasure only slight variation in one of

the classes identified in a four class model. ififiers only further elaboration of one of the
classes, and little further interpretation of thed®l. To that end, a four classes were

preferred.

The estimated size of the latent class groups hadestimated conditional probability of

consuming each of the thirteen cultural sportirgcpces, given membership in a latent class
group are reported in Table 3. Furthermore, the sfzhese lifestyle groups is also given. Of
the four groups, there is a group that is largsize (59%), a moderately sized group (26%)

and two smaller groups (5% and 10%)deed, these classes are labelled Hieatives),

‘omnivores, ‘fitness class’and finally atraditional class’.

I nactives
Initially, the first item of note relates to ClaSsur (not to be confused here with a four class

latent model solution) of the LCA model. Indeeds tiroup consists of marginally less than



three fifths of the respondent population (59%#gréfore, it is quite a large proportion. This
group is labelled ‘inactives’. That is, they paggte very little in popularised and legitimate
sporting pursuits. Indeed, of all the sporting\atiéis on offer they are only marginally likely
to be active in swimming (14%). This group not ordjects high legitimate culture, they also
reject popularised sports. They are not univorélertraditional sense (Peterson 1992), who
only partake in the popularised sports rather, #reysimply inactive. They may be socially
excluded and disengaged from sporting and othéuredilevents. However, although they are
not univores in the theoretical sense, they magapimactive as a result of not identifying

their true penchants (i.e. television viewifg).

Table3
L CA Parameters

Class One Class Two Class Three Class Four
Relative Size 5% 26% 10% 59%
Typology Label Omnivores Fitness Class Traditional I nactive
Swimming 0.88 0.70 0.43 0.14
Snooker 0.56 0.11 0.45 0.03
Football 0.45 0.04 0.52 0.02
Adventure 0.34 0.15 0.04 0.01
Winter Sports 0.38 0.15 0.04 0.00
Water Sports 0.31 0.12 0.02 0.00
Cycling 0.61 0.30 0.23 0.04
General Fitness 0.72 0.51 0.33 0.10
Golf 0.41 0.08 0.28 0.03
Tenpin Bowling 0.52 0.17 0.24 0.02
Jogging 0.48 0.12 0.13 0.01
Cricket 0.22 0.01 0.20 0.01
Racket Sports 0.71 0.19 0.37 0.02

Omnivores

Class One has a depth and range of sporting prefese Based on the conditional
probabilities (with the exception of football), shgroup are more likely to partake in all sports
at a greater level than any other group. To thdt #ns group has been labelled ‘omnivores’.
Put simply, they have the highest propensity oftigigating in all types of sport. These
‘omnivores’ are small in size, accounting for ofl% of the respondent population. They

follow the pattern laid out by Peterson’s theorg92), whereby they have breadth and depth

2When labelling lifestyles one must be consciow they only relate to the indicators chosen inltBé& model.
Here inactivesre unlikely to take part in sport, however, thegy watch sport on TV, or equally may take parmrinactivity
that is not measured here.



of consumption behaviour, and are voracious inrtappetite for all things sporting within

this domain. This group are likely to be charasest by high education and occupational
class, and are highly engaged in the various @llagtivities and events at their disposable.
This group are highly distinguishable from theiuoterparts through their sheer enthusiasm

of all things sport.

Fitness Class

Members of this group are selective in their habifey are not indiscriminate
like 'omnivores’; sporting practices are selectwéitness based. This ‘fitness class’ have a
penchant for a broad range of activities that slaas®ociation with body maintenance. This
group are likely participants in swimming, and afse an appetite for cycling and general
fitness, and to a lesser extent racket sports.dtfitian members of this group are more
inclined to participate in the legitimate formsspforting practices, namely, adventure, winter,
and water sports, compared to the other groups, tvé exception of the ‘omnivores’. They
appear here at least to distance themselves frerméle dominated sports, football, golf and
cricket, reflecting that gender may be a salierdtification factor here. Furthermore, they
appear to reject sports that most associated héthntasses, but they do have exhibit limited

omnivoral behaviour.

Traditional Class

The final group labelled here are the ‘traditionkss’, named as they are consumers of the
more traditional forms. This group, although haviaghigh propensity to be engaged in
various sporting practices, have a limited liketidoof being participants in the more
legitimate forms of culture. They are significanilgss likely to be engaged in sporting
activities compared to ‘omnivores’. For example¥®88f those classed as ‘omnivores’ would
be engaged in swimming, compared with 43% of ‘tradal class’; furthermore, 71% of
‘omnivores’ engage with racket sports, while 37%t@ditional class’ engage in these sports.

This group shows a distancing to the more legitn@atltural items in this domain. Indeed,



this group are unlikely to take part in, adventsperts, winter, or water sports. That is, they
reject the sports with highbrow tones, adheringgorts that are more commonly associated
with the working classes. Perhaps reflecting fpatrting culture is a dominated culture they
seek to maximise positions in their social netwadtk®ugh sporting activities affiliated to

their position.

An addednuancehowever, is that this group have a healthy pertctuarthe male dominated
sports irrespective of legitimacy, namely, footpahooker, cricket, and fithess based
activities. Therefore, this group may well be clteesed by young males. Furthermore, we
can hypothesis that this ‘traditional class’ andmhership of this group, is solidly working
class. Indeed, working class individuals with a gbemt for sport are likely to seek
membership in this group, as they are unlikely thusocial processes, to have the breadth
and depth of consumption behaviours akin to theniwores’ and ‘fitness class’. However,
this working class group still show signs of ommimas tendencies that cross cut the
stratification of legitimate sports (with the extiep of those mentioned), as they partake in

golf, racket sports and cricket (which are histalticmore legitimate forms).

Little evidence points to the existence of a spgrielite in the homology sense, who reject
popularised forms of sporting activities (swimmingnpin bowling, and football etc), at the

same time as actively expressing legitimate spgptestes for golf, cricket, racket, adventure,
winter, and water sports. The ‘omnivores’, the desalof the latent categories, who by their
very engagement across different domains are tigesporting elite, have breadth and depth
to their participation rather than a distinctivé sklegitimate preferred sports. This sporting
lifestyle group have the highest probability of tpapating in snooker, water sports, golf,

cricket, and racket sports (namely tennis, badmingguash and table tennis), but also of
participating in tenpin bowling, and swimming. Haom being elitist in nature, they are

omnivorous of the purest kind, which favours Pe&teis claim of a change in highbrow tastes,

from elitists to omnivores.



Although support is given to an omnivorous framedwdhere is a deviation away from its
true assumptions. Indeed, the ‘inactives’ rejeaghbiow sports and reject the most
popularised forms. They are not ‘univores’ as RBeterproclaims in his omnivore-univore
thesis. To that end, non-consumers have repladgedres in sport. Evidence also hints at the
appearance of more than one kind of omnivore giupeir own manner: théitness class’
and the'traditional class’ are omnivoral, especially where fitness is conedr(Class Two)
and particularly the male dominated sports (Clas®d). This suggests that these consumer
types are simply distinguishing different kindsoofnivorous tendencies, which indicates that

there are different kinds of omnivores who areedéhtiated by yet unmeasured covariates.

A suggestion here is that omnivorous traits are nommon in other sections of society not
just the realm of the elites. In sport therefoheré is now multiple kinds of omnivore, who
are perhaps stratified along social lines theitimtson in practices based on sheer weight

and range of activities consumed.

5.2 MIMIC model
This MIMIC model uses the latent class variablethasdependant variable measured against
the explanatory variables identified. It allowstasletermine the likelihood or the odds of an

individual with a certain characteristic being itifastyle category as opposed to another.

Table 4 presents the results of the MIMIC modeld® ratios), with those in bold being

significant at the <0.05 level. Prior to reporting these results, | @éscribe the layout of the

table to allow the reader a better understandiniget,Feach of the explanatory variables
appear on the right-hand side column with the etfee category in bold. Then there are a
series of columns that contain the odds ratiosxpr(b), each comparing a latent class against
a reference class. For example the first columnpaoes ‘omnivores’ against a reference

category, ‘inactives’ here, whereas the final calucompares the ‘fitness class’ against the



reference category ‘traditional class’ and so foithis evident glancing through the odds
ratios of the various explanatory variables, adathe latent class groups, that certain
variables are more significant than others. Indée@|l but one case (the ‘traditional class’
measured against ‘inactives’) occupational clasd education are significant indicators.
Furthermore, gender, ethnicity, age and interelstingieographical variation at the
Government Office Region (GOR), appear to haveifsigimt effects, on individuals forming

membership of one latent class, as opposed to @noth

Leaving occupational class and educational attamnoeone side until later following is an
examination of the remaining explanatory varialdes their association with latent class
types. Within sport participation, females are diekess likely to be ‘omnivores’, rather than
‘inactives’, but are more likely to be members bk t'fitness class’ than ‘inactives’.
Furthermore, it is evident that females are mdkelyi to be ‘inactives’ and ‘fitness class’
compared to ‘traditional class’, whilst being mdikely to be ‘omnivores’ compared to this
group (‘traditional class’). This clearly suggestat those that are ‘traditional class’ are males
who participate in male dominated supports thatataertain degree exclude women,

supporting our research question of the existeheenaultiple stratification order.

After examining this gender differentiation in modetail, a clear pattern arises. Sport
participation, both by volume and the types of tp@ach of the four groups consume, is
clearly segregated by gender, a factor often ighaii¢hin cultural sociology. A male is eight
times more likely to be an ‘omnivore’ than an ‘itige’ compared to females, whilst a female
is twice as likely to be a ‘fitness class’ as omubso an ‘inactive’ than a male. Furthermore,
females are sixteen times less likely to be ‘omregbas opposed to members of the ‘fithess
class’ contrasted against their male counterpdiigs implies that controlling for the other
socio-demographic characteristics, there are d@iffertypes of consumers segregated by

gender. Indeed, males who have omnivorous tendemgiebe more likely to be ‘omnivores’



whilst women with these tendencies will be lesseegive and have a range of sporting tastes,

but less volume of participation.

Table4
MIMIC Model Resultsfor Sport

Ovl FCvlI TRvVI OvFC OVTR TR vFC
Higher Professional
Large Employer 1.66 1.26 1.42 1.31 1.16 1.13
Lower Prof. 0.86 0.80 1.37 1.08 0.63 1.71
Intermediate 0.49 0.72 0.85 0.69 0.58 1.18
Small Employer 0.48 0.52 1.08 0.94 0.45 2.09
Lower Sup. and 0.30 0.46 0.96 0.66 0.32 2.10
Technical
Semi Routine 0.21 0.39 0.79 0.54 0.27 2.02
Routine 0.12 0.26 0.72 0.46 0.17 271
Never Worked 0.15 0.13 0.44 1.12 0.33 3.38
Student or Other 0.99 0.69 1.34 1.43 0.74 1.95
EdLevel 40r 5
Level 3 0.66 0.77 1.05 0.85 0.63 1.35
Level 2 0.34 0.44 0.86 0.76 0.39 1.95
Level 1 0.24 0.46 0.96 0.53 0.25 212
Other Quialifications 0.12 0.25 0.37 0.47 0.31 1.52
Never Qualifications 0.05 0.10 0.31 0.51 0.17 2.96
Males
Female 0.12 2.00 0.03 0.06 3.71 0.02
White
BME 0.15 0.24 0.75 0.60 0.20 3.08
Middle Age
Young 8.59 1.80 6.23 477 1.38 3.46
Oold 0.04 0.23 0.12 0.17 0.31 0.53
Married Children
Married No children 0.46 0.64 0.47 0.73 0.98 0.74
Lone Parents 1.27 0.87 1.00 1.45 1.28 1.14
Single 0.56 0.44 0.53 1.25 1.06 1.19
Separated, Divorced o, ,, 0.33 0.34 1.28 1.24 1.03
Widowed
North West
North East 2.00 1.14 1.29 1.75 155 1.13
Yorkshire and Humber 1.24 1.12 1.19 1.11 1.05 1.06
East Midlands 2.90 1.48 1.39 1.97 2.09 0.94
West Midlands 1.34 0.98 1.28 1.36 1.05 1.30
East of England 2.62 1.33 1.17 197 2.23 0.89
London 1.25 1.07 1.14 1.17 1.10 1.07
South East 2.94 1.77 1.17 1.66 251 0.66
South West 2.27 1.28 0.89 1.77 2.55 0.69
Constant 3.67 4.33 3.21 0.85 1.14 0.74

The ‘traditional class’ who have been identifiedrewing a penchant for masculine based
activities, namely, cricket, football, golf, and osiker, are as one would expect,
predominantly male. Indeed, a female is three timese likely to be an ‘omnivore’ than a

member of the ‘traditional class’, fifty times mdikely to be in the ‘fitness class’ group and



thirty three times more likely to be in the ‘inagi group, when compared to males.
Therefore, these latent class groups are significaeparated by gender. To summarise the
gender effect, it is evident that if females taket in sport they are likely to be ‘fitness class’,
whereas males who consume sport are more likellgetbomnivores’, but there is also a
significant group of males who only consume the aulise types of sports and little else,

these making up the ‘traditional class’.

Black and Minority Ethnic (BME) groups are likelg be under-represented in ‘omnivores’
and ‘fitness class’ groups. Indeed, BME’s are ¢jelmss likely than their white counterparts
to be ‘omnivores’ rather than ‘inactives’, as dne tfithess class’, but are more likely to be
members of the ‘traditional class’ than the ‘fitaetass’ or ‘omnivores’. If BME's take part
in sport they do so to a lesser extent than theiteacounterparts and essentially take part in a
limited range of masculine based sports. Thereferaale BME groups are likely to be in the
main non-participants, whilst male BME groups hdimgited omnivorous tendencies and
participate in a few traditionally male dominatempplarised sports such as football, snooker,
and cricket. Clearly then BME groups do not shdme penchant for sport as their white

counterparts, having little omnivore, middlebrowetitist tendencies.

Young people are evidently more likely than oldemople to have a range of sporting
preferences than to be inactive. Whilst the middjed (35-54yrs) are more likely to be active
compared with the older generations. This is gjearlproduct of health and the types of
sporting activities under investigation here. Itdear that age is an active variable in
segmenting individuals into differing latent classas is gender. An interesting pattern
emerges if one examines the age structure of thetlalass, ‘fitness class’ group. Although it
is evident that they are relatively young (neawjce as likely to be young compared to the
middle aged, from middlebrow to inactives), they dess likely to be as young as the
‘omnivores’, and an older group compared to ‘tiadil class’. One interpretation here is

that certain types of young people (possibly afituerell educated) start adult life with a



penchant for all types of sport, they are in esséomnivores’, but as they age they focus on
a limited range, or decrease their volume of p@diton, due to social processes happening
in their lives (i.e. marriage, children, less fitgme etc). As a result, elite omnivore group
become fithess class groups as they age. On tlee latimd, evidence here points to the fact
that certain groups (namely, less affluent lowencated) have a limited range of sporting
consumption when they are young, but do take parice they are ‘traditional class’, and as

they age they simply become ‘inactive’.

Of the other socio-demographic variables, evidentgspondents who are married with
children are more likely to participate in sportthb in greater depth and volume. Indeed,
individuals who are married are more likely to lmenhivores’, ‘fitness class’, and in the
‘traditional class’ than ‘inactives’. Furthermotbgy are more likely to be *fitness class’ than
‘traditional class’, than those married with noldhén, lone, parents, single, or separated,
divorced, or widowed. Also, there is significantriaion between GOR and group
membership. Being located in England’s North Westuces the chances of an individual
being an ‘omnivore’. A further interesting pattegmerges when examining ‘fithess class’,
indeed, the results confirm that they are morelyilte reside in the East Midlands, East of
England and South East and West. What this suggestst those with greater depth and
volume of sport consumption generally reside in$loeith of England, whilst regions to the
North have limited range of sports. To that ends gerhaps opens up a debate on a possible
sports divide between North and South of Englardh&ps this divide is a characteristic of
schooling and education, with a lack of emphasispmort and the benefits it brings in a social
and health aspect, influencing consumption halstpeople age. Typically, it could be the
culture of sport in a particular area, or the suppide marketing and other forms of
communication from the public and the private sectAlternatively, it could be a
compositional build up of different types of indivials in certain districts. The region in
which an individual resides is likely to determtoesome extent the nature and types of sport

they consume.



Each of the explanatory variables thus far has Isgggmficant indicators of an individual's
latent class membership. It is important to deteemirhether these variables are still the most
influential in categorising individuals into type$ consumer, or whether these variables are
becoming increasingly important in the space ofutal consumption, cross cutting the link
between social stratification and cultural consuamptin the context of the MIMIC model,
occupational class remains a central indicatorutiual consumption. Indeed, the higher an
individual's occupational class the more likely ythare to be an ‘omnivore’ rather than an
‘inactive’, and an ‘omnivore’ over a member of theaditional class’. Furthermore,
individuals with high social positioning have a apex propensity to be ‘omnivores’ rather
than members of the ‘fithness class’, and ‘fitneks< rather than ‘traditional class’ and
‘inactives’. In sum, occupational class clearly l@astrong influence on membership of the
four latent classes, the higher the occupatioredscthe greater are the odds of them being
omnivoral. Higher professionals are six times mliely than those that have never worked
to be ‘omnivores’, rather than ‘inactives’. Furtimere, they are eight times more likely than
those in routine positions, four times more likétan those with semi routine positions, and
two times more likely than small employers and oaeccount workers, and those in
intermediate professions. This pattern is very lsimirthen measuring ‘omnivores’ against the
‘fitness class’ and ‘traditional class’. The ‘fisge class’ who although have omnivorous
tendencies, tend to be limited in their range amilsame in less volume than ‘omnivores’.
When measured against ‘inactives’, cultural congiongs again stratified along social lines,
with the ‘fitness class’ having a greater prob&pilbf being in higher occupational class
positions than ‘inactives’ and ‘traditional claskideed, a higher professional is one and half
times more likely to be a ‘fitness class’ than amactive’, twice as likely than those with
intermediate occupations, small employers and oveount workers, lower supervisory and
technical occupations, and routine occupationseethimes more likely than those with
routine positions; and approximately eight timegeritkely than an individual who has never

worked. Further, the chances of being in the ‘Bmelass’ as opposed to the ‘traditional class’



are dependent on occupational position. As sugdebte ‘traditional class’ are indicative of
the working classes. It can be concluded here dbatpational class represents a clear
hierarchy with regard to cultural consumption. Asanoves from the bottom to the top of
the hierarchy the more likely they are to be omraowhilst those lower in the social order

are more likely to be less active or non-consumers.

Educational attainment remains a strong indicat@port consumption. Indeed, along with
occupational class it remains the key determindrd model of cultural participation. The
highest educated (level 4/5) have a greater prajyetosbe ‘omnivores’ than in the ‘fitness
class’ (although Level 3 is non-significant), ‘omores’ than ‘traditional class’ and
‘inactives’, whilst the highest educated have aatgechance of being a ‘fitness class’ than a
member of the ‘traditional class’ or an ‘inactivéhe highest educated are twenty times more
likely to be ‘omnivores’ rather than ‘inactives’ easured against those with no qualifications;
and four times more likely to be omnivores tharsthwith a Level 1 grade; and have almost
three times the chance of being omnivores tharethoth a Level 2 grade. In addition, it is
evident from Table 4 that the ‘fitness class’ havgreater propensity to be highly educated.
Indeed, those with a Level 4/5 qualification aréctwas likely as those with a Level 1 or 2
grades to be of this latent class rather than timag’, and ten times more likely than those
with no qualification. Furthermore, the higher eahad have a greater propensity to be in the
‘fithess class’ as opposed to the ‘traditional slasdowever, ‘omnivores’ have greater
educational attainment levels than ‘fitness claifisistrating a clear hierarchical structure of

sporting participation based on education attairimen

5. Discussion and conclusions

Through the MIMIC model approach five points comg as significant. First, the model
identified four well defined types of sporting gps, differing in breadth and range of
sporting behaviours. Second, the patterns of copgamof these groups clearly identified

that sporting field adheres more to Peterson’s wamgiunivore framework than to the



theoretical principles put forward by Pierre Boexdi The most active of the four lifestyle
groups, the ‘omnivores’, are highly educated andigh social standing, yet they are not the
elites Bourdieu proclaimed they should be. Theysoome all types of sporting activities on
offer just as Peterson claimed, rather than adidhiange of legitimised culture and aesthetic

distancing from popularised forms.

However, there are subtle nuances to a clear adaptf Peterson’s theory in the sporting
field, one relating to the identification of othactive lifestyle groups, and second relating to
the univores. The fact that the ‘fitness class’ &mel ‘traditional class’, both with certain
omnivorous tendencies, have been identified, sugdleat the sporting field is more complex
than theory implies, that different types of omma® exist. These omnivores are marked as
being stratified along social lines. Evidence pwitd an advancement of omnivorous tastes
filtering through the stratification order. Omnivarsness is no longer the distinction of the
elites and there is a growing middlebrow as welll@aser middle and working class
omnivores. The results give weight to being so \ddeatly the ‘traditional class’ are the
working classes who show signs of omnivoral behavend patterning, whilst the ‘fithess
class’ are middle classes with good educationalirattent. To that end, one can question
whether being more omnivoral is in effect a formdigtinction, reproducing and confirming
the status order. That is, omnivorism to coin Bry§b996), is in itself somewhat exclusive,
albeit the more omnivoral the more exclusive. Didion, confirming one’s place in the
social order and social reproduction, are perhass tonsidered in regards to social capital.
Indeed, omnivorism may be a pre-requisite to ggir@iacess and remaining in desired social
networks. A furthernuancearises in relation to the non-participant groupaflis, the
identified masses with popularised sporting prefees, what Peterson called univores, did
not show up. Rather a group of non-participants wastified, characterised by a working
class position with low levels of educational attaent. Univores are in the sporting domain

of non-consumers. This is consistent with the figdi of Tampubolon (2008), albeit in the



music domain. Evidence here in the sport domaippsris the position that the omnivore-

univore thesis may need adjusting.

Third, the elite group ‘omnivores’, and the bodyimanance group the ‘fitness class’, groups
with high educational attainment and social stagdine moranclined to adhere to the more
legitimate forms of culture. The evidence presentede clearly shiftgshe omnivorous
framework more towards a cultural capital homolggysition that is it more socially
structured than scholars have reported (Chan andti®ope, 2005; 2006; 2007a; Peterson,
1992). It would appear here at least that Petesstii®ory is, coining the terms of Chan and
Goldthorpe (2007a), ‘a more sophisticated approattenhancing Bourdieu’s theory. This
further supports the claim that rather than beimqgaduct of greater democracy, tolerance,

and self realisation, omnivorism still acts as akanof distinction.

Fourth, what group an individual resides in is wnatedly a function of their social standing
and educational attainment. Patterning of sponirgjerences is still somewhat bound up in
the traditional stratification order. The fact tlegich group appear to be at different positions
on the stratification order based on educationsamiil position, that is, the highest educated
and strongest social position being accreditedtanivores’, to a lesser extent by the ‘fithess
class’, then the more working class group of theditional class’, and finally the ‘inactive, is

indicative of a class based cultural system.

Fifth, undoubtedly, the traditional social ordetags and education) remains a significant
stratification measure of sports participation. édestrong evidence is provided that
participation patterns are still somewhat entredchme social processes. Yet, while social
stratification variables remain empirically centralour understanding of cultural behaviour,
it is also clear that other factors such as agedge ethnicity and region of residence are also

significant contributors even when controlling fitve stratification variables. Therefore, to



view sporting consumption as only bound up in tinati§ication order is too simplistic. Age,
ethnicity and region make significant contributidosfacilitating and conditioning lifestyles
created in sport, whilst gender is as powerful alde in the segmenting of different patterns
as educational attainment and social position. @¥idence from the models identify that
between the groups, males are more likely to be lmeesnof the ‘omnivores’ and the
‘traditional class’, whilst females are more likdtybe in the ‘fitness class’ and be ‘inactive’,
which group they are in is broadly a function otieation and social position. This finding
provides evidence of a multiple axes of stratifimat That is gender, education, and social
position contribute significantly to the sport camgption model, and they are significant
contributors to conditioning of sporting lifestylehilst to some extent other variables are

somewhat controlling measures.
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