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 Invitation letters are related to motivation to 
respond to surveys and to respond accurately, 
completely and timely. 

 A possible way to improve motivation consists 
in interventions on initial letters 
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 Study the effects of targeted initial letters  different 
versions of the letter sent to different subgroups of the 
sample 
 

 These letters are expected to motivate sample 
members 
 

 Results of an experiment in a longitudinal panel 
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 Targeted letter has potential to improve response 

rate 

 It improves response rates for people who had not 

responded at the previous wave 

 For those who has joined the panel more recently 
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RQ.1 Effect on non-contact/refusal rates? 

 

RQ.2 Effect on sample composition/non-
response bias? 
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 Understanding Society Innovation Panel 

 The experiment 

 Results 
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 Probability-based longitudinal panel  

 Started in 2008 

 Initial sample approximately of 1500 households  

 Target population: population aged 16 or over 
resident in Great Britain 

 Purpose: to enable methodological development 
and testing 

 Mode: f2f and mixed-mode (web+f2f+tel) 

 Wave 4: Refreshment sample 

 Topics: housing, economic activity, health, income, 
political attitudes, and several other topics 
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 Randomized experiment carried out on IP6 (2013) 

 Sample randomly allocated to two groups: One group 
received targeted initial letter, the other group 
received standard letter 

 Data for the analysis: 2733 sample persons aged 16 
or over issued to the field at wave 6 
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 Sample members in the treatment group received 
different versions of the letter 

 

 

 

 

 

 

 

 

 Each version of the letter mentions reasons why the 
survey is particularly important for the respective    
  subgroup. 
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 Multinomial logistic regression – predicted probabilities 
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 Effects due to decrease in 
non-contact rates 
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 Statistical significant difference for age distribution 

 

 
 

 



12 

q=

0.5 q=

0.2

5 

q=

0.7

5 q=

0.5 q=

0.2

5 

q=

0.7

5 
q=

0.2

5 

WS Advances in Adaptive and responsive survey design 

Manchester, 10th November, 2015  

 Statistical significant difference for HH size 
distribution 
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Overall R-indicators not different 
(based on gender, age, time in the sample, Hhsize, n. children, marital 
status, ethnic group, urbanization) 
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 Targeted initial letter has the potential to increase 
response rates, especially by reducing non-contact 
rates 

 

 effects vary sample subgroups 
 

 effects on sample composition 
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 In IP9 experiment related to timing of contact on the 

base of response time in previous waves 
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Thank you for your attention! 
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