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•  What makes good content – how do I choose the 
content to create 

•  How do I target that content at users? 







What sort of content can I create? 

•  Images (brand graphics / photos) 
•  Audio content (Soundcloud)  
•  GIFs 
•  Video (pre-recorded / live) 
•  Blogs 
•  Curated content (Storify / Twitter Moments) 





Audio and GIFs 
•  Interview clips 
•  Dictaphone app 
•  Edit using Audacity  
•  Hosted on 

Soundcloud 

GIFS 
Giphy.com  



Video 

•  Recorded on an iPhone 
•  Camera tripod with 

phone attachment 
•  £50 microphone 
•  Edited on iMovie app 
•  Uploaded directly to 

YouTube 



Blogs 

•  Insight 
•  Reviews (events / books / 

talks) 
•  Transcription of a debate 
•  Interviews 



Curated content  

Creating content from social 
media activity 
 
•  Best tweets from an event 
•  Summary of news 
•  Summary of a Q&A 



Creating a content calendar 





Central marketing 
 

–  Press release 
–  Website 
–  Social media (campus wide) 
–  Dropbox  
–  Content (where appropriate) 
–  Staffnet  
–  Magazine  

 





Faculty marketing 
 

–  Faculty website 
–  Faculty newsletters 
–  Faculty social media  
–  Events pages 
–  Notice boards 
–  Print publications 

 










